
 
1 0 0 2 - A  N O R T H  S P R I N G B R O O K  R O A D ,  S U I T E  1 1 5 ,  N E W B E R G ,  O R  9 7 1 3 2   •   

N I C O L A S - J A Y . C O M  
 

 
 

Jay Boberg 
Cofounder 

 
For visionary music entrepreneur Jay Boberg, the founding of Nicolas-Jay marks the 
exciting next act in a remarkable professional life, and is the culmination of a 
lifelong love affair with wine. Working alongside his longtime friend, renowned 
Burgundian winemaker Jean-Nicolas Méo, Jay has immersed himself in the world of 
viticulture and winemaking, and is deeply involved in every aspect of Nicolas-Jay. 
Spending close to six months a year in the Willamette Valley, Jay is both the dynamic 
guiding force behind Nicolas-Jay and its most committed cellar rat, taking samples, 
driving the fruit from the vineyards, sorting grapes, doing punch-downs, and 
whatever else needs doing without ego or reservation. “Along with our associate 
winemaker, Tracy Kendall, Jean-Nicolas and I make up Nicolas-Jay’s three-person 
team,” says Jay. “We all do windows.” 
 
Throughout Jay’s life, he has made his avocation his vocation. Following his passion 
for music, at the age of 21, Jay cofounded the seminal indie record label IRS 
Records, and by his mid-30s, he began a tenure as president of MCA/Universal 
Records that lasted for more than a decade. Throughout his career, he launched or 
fostered some of the most influential music artists of the past three decades, 
including R.E.M., The Go-Go’s, Blink-182, Mary J. Blige, Sublime, The Roots and B.B. 
King.  
 
During this time, Jay also developed a passion for wine that would shape his life. 
While attending college, Jay’s roommate worked at a wine distributor, and on an early 
trip to Napa Valley, Jay met Robert Mondavi, an encounter that inspired an enduring 
interest in wine. Building on this interest, Jay started forming wine tasting groups 
with music industry friends early on in his days at IRS. He also began working with 
people like Kermit Lynch (who has become a friend and mentor) to regularly hold 
winemaker dinners as part of promoting music events. “There are so many parallels 
between wine and music,” says Jay. “Both are driven by personal recommendations—
one friend telling another—and they both enhance and enrich our lives by creating 
emotional connections. There are certain wines, like certain albums, that move you 
and stay with you forever.” 
 
For Jay, whether they are from Burgundy or Willamette Valley, these unforgettable 
wines are almost always Pinot Noirs. “Pinot Noir is my desert island wine,” says Jay, 
“and I love the Pinots from Oregon. I’ve been drinking wines from Willamette Valley 
since 1983. People used to talk about their potential, but now you can taste what 
that potential has become—earth and elegance.” In 2012, as Jay was winding down his 
fulltime role in the music industry, he approached his friend, Jean-Nicolas, with the 
idea of starting a winery together in Willamette Valley. “Jean-Nicolas and I have been 
friends since 1988. We share very similar philosophies about life, business, wine and 
friendship. Nicolas-Jay is about making the very best Pinot Noir we can possibly make. 
It is also about building something together that one day we hope our kids will be a 
part of. When you look at the great domaines of the world, these two ideas go hand in 
hand.” 
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